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SUMMARY

Google me. My search engine results page speaks for itself: I’m a pro and I’m passionate about what I do.

PROFESSIONAL EXPERIENCE

AKQA








            San Francisco, CA
Senior Search Engine Optimization Strategist



November 2009 -- Present

· Solely responsible for building and directing the worldwide search engine optimization (SEO) program for AKQA and its clients from the ground up, including project scoping, sales, deliverables, internal training, and more.

· Developed highly customized search engine optimization campaigns for direct client base as well as for AKQA’s marquee clients and oversaw the implementation of SEO best practices through the development of major enterprise-level site launches.

· Project managed an extremely diverse and heavy load of nearly 20 simultaneous accounts and acted as company-wide SEO evangelist to develop long-term search business pipeline.

CBS INTERACTIVE






            San Francisco, CA
Manager, Search & Business Intelligence Strategy



June 2008 – October 2009

· Formulated SEO strategy for CBS Interactive’s Games, Music, and Sports properties (inc. GameSpot, GameFAQs, Last.fm, MP3.com, Metacritic, Movietome, Chow, TV.com, CBSSports, NCAA.com, and more). Responsible for identifying deficiencies and opportunities and project-managing enhancements during their lifecycle with minimal supervision.

· High priority properties experienced significant increases in search engine traffic as a result of my SEO programs: GameSpot up ~40% YoY, GameFAQs up ~65% YoY, Last.fm up ~45% YoY. GameSpot and Last.fm each now have almost 1 million Google search referrals per day.

· Responsible for site performance-related business intelligence tracking and reporting to support product, sales, and executive teams, via a sophisticated data warehouse and Microstrategy-based reporting system.

MOVE INC.








      Campbell, CA
Content Manager







       Feb 2008 – June 2008

· Responsible for guiding SEO content strategy for Realtor.com and Move.com through major site redesign in early-mid 2008, ensuring that consumer media/content strategy aligns with search engine marketing goals. Formulated a cross-functional strategy aimed at gaining buy-in from disparate departments to tie together content wants to customer acquisition needs.

· Product manager for business-side implementation of SDL Tridion content management system; responsible for tying technical capabilities to product-level requirements throughout project lifecycle.

· Created natural search optimized product copy to suit branding and media objectives, and ensured existing content conformed to SEO best practices. Developed a schema by which rotating content ensured that millions of pages on Realtor.com appeared “unique” to ensure proper indexation.

· Responsible for providing feedback and guidance to editorial, creative, strategy, and technology groups, ensuring that new products/projects adhere to SEO best practices.

iPROSPECT








    Watertown, MA
Principal Search Marketing Analyst




     September 2005 – January 2008

· Acted as project manager for multiple simultaneous search engine marketing campaigns for Fortune 1000 clients, including development and oversight of project strategies, communications, project plans, presentations, and monthly reporting. Achieved clients’ goals and set expectations in an accountable, high-pressure, results-driven environment.

· Generated customized, detailed reports offering analysis of search engine optimization issues of client websites, including troubleshooting complex technical limitations, analyzing ineffective marketing content, and performing audience generation research. Position required a balance of in-depth statistical analysis with delicate linguistic requirements focused on users’ purchase intent.

· Analyzed current search engine marketing industry trends and translated research into actionable recommendations for a variety of large clients, ranging from major healthcare providers to consumer electronics retailers and consumer products companies.

· Gained intermediate knowledge of paid search (SEM/PPC/PI) campaigns, including keyword phrase generation, campaign optimization and organization, and routine maintenance. Obtained Google and Yahoo! Certifications and cultivated moderate exposure to engine PPC interfaces.

· Responsible for developing, planning and executing Website Conversion Audit (WCA) process, which analyzes flaws in a website’s messaging, persuasive momentum, and information architecture to increase conversion rates.

· Wrote copy and provided direction for copywriting for some of the world’s largest e-commerce clients.

NEWBURY COMICS





 

      Peabody, MA

Manager/Keyholder





        November 2001 – March 2005

· Responsible for oversight of customer service initiatives, merchandising, opening/closing store, cash reconciliation, and AS/400 and POS database administration while managing staff of 12-30 and maximizing payroll expenses.

· Frequent contact with company buyers, merchandisers, and real estate analysts as well as additional experience as part of corporate marketing department facilitated a comprehensive retail experience.

THE BOSTON GLOBE







         Boston, MA

Living/Arts Editorial Assistant and Globe North Freelance Writer
              January 2001 – June 2002

· Regularly contributed small articles and larger features and reviews, many including interviews. Included amongst these were features for the cover of the Globe's "TV Week" Sunday supplement, CD reviews, arts features, local news briefs, and local news features.

· Acted as assistant to staff reporters with necessary fact-checking and public relations outreach.

ADDITIONAL FREELANCE WRITING EXPERIENCE

ALL MUSIC GUIDE

Freelance music reviewer (400+ reviews published) 1999-2006
POPMATTERS.COM

Contributing music & concerts reviewer, features writer, 2001-2004
AMPLIFIER MAGAZINE

Contributing music & concerts reviewer, features writer, 2002-2006

168 MAGAZINE


Freelance features writer, 2004-2005

THE BOSTON GLOBE

Freelance arts, features, and news writer, 2001-2005

EDUCATION








 NORTHEASTERN UNIVERSITY


              
       

                       Boston, MA

Bachelor of Science







      Class of 2003
· School of Journalism; focus on print and design

· Minor: Music Industry; focus on music merchandising, sales, copyright law, and the record industry

· QPA: 3.63 (graduated magna cum laude)

ADDITIONAL SKILLS,  INTERESTS, ACTIVITIES, AND PERSONAL INFORMATION

· Founder and editor-in-chief of Labelscar.com. Labelscar is a retail history blog focusing on retail industry news and trends, complete with history and commentary about commercial real estate, shopping malls, and retail developments past and present. Responsible for brainstorming, researching, and writing 50% of all site content and responsible for all technical and search engine marketing requirements. Labelscar enjoys 2,500+ visitors each day.

· Certified Google Adwords Professional 2007, Yahoo! Sponsored Search Ambassador 2007, and Yahoo! Search Submit Pro Ambassador 2007

· Attended two FutureNow persuasive online copywriting and conversion optimization workshops in 2005 and 2006.

· Winner, Ziggs.com Zbest Profile Award, Individual Category, July 2006. See my Ziggs profile at http://www.ziggs.com/reg/member/Bio.aspx?uid=728.

· Former REALTOR with Carlson GMAC Real Estate in Reading, Massachusetts. Position included management and development of personal marketing campaigns, research, lead generation and follow-up, and project management while tending to detail in a self-supervised setting.

· Member Board of Trustees, Fellsview Terrace Condominium Association, 2005-2008. Responsible for balancing budgets, prioritizing major maintenance projects, documenting meeting minutes, and addressing resident concerns and complaints for 90-unit condominium complex.
· Experience with Microsoft Office (Word, Excel, Outlook, PowerPoint, Visio), and Lotus Notes. Working knowledge of WebCEO, Advanced Web Rankings, Google Adwords Editor, Covario, Enquisite, Omniture, MicroStrategy, Tridion SDL, Microsoft Project, Adobe InDesign, and Quark Xpress. Moderate HTML/PHP skills and deep Search Engine Optimization (SEO) expertise.

· Typing speed: 100wpm

· Volunteer moderator for AOL community forums, 1999-2002.

· Host and disc jockey for WSUM Madison Student Radio from January to May 1999.

· Editor of “The Wave,” the Middletown (RI) High School newspaper, from 1996-1998.

Jason Damas





5235 Diamond Heights Blvd


APT. #329


san francisco, ca 94131


617-697-9738


jason.damas@gmail.com
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